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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Amul leads the way in women empowerment as it celebrates 75 years of Indian Inde-

pendence: Watch video that has won hearts 
15 August, 2021 

https://www.opindia.com/2021/08/amul-independence-day-viral-video/ 

 
orn in 1946, as an offshoot of India’s 

struggle for independence, Amul, the 

world’s ninth-largest dairy company is 

also celebrating its 75th anniversary corre-

sponding to that with India’s 75th year of Inde-

pendence. To mark this occasion, brand Amul, 

also known as the Gujarat Cooperative Milk 

Marketing Federation (GCMMF), has released a 

video where it celebrates the 36 lakh women 

dairy farmers it has empowered in the course of 

these 75 years. 

On the occasion of India’s 75th anniversary, 

Amul shared a snippet of the campaign video on 

its official Twitter handle with a caption: 

“Founded in 1946, #Amul celebrates 75 years of 

milk and progress by enriching the lives of 36 

lac women farmers and providing taste, health 

and nutrition to 135 crore Indians every day 

#75YearsofAmul”. 

The song depicts how the country has flour-

ished over the years and how there has been a 

milk revolution over the years. Now, with 

changing times, technological advancement in-

cluding digital payments, Amul has turned 75 

and the country has become better. The video 

depicts women riding motorcycles wearing tra-

ditional clothes and telling how the cooperative 

movement has made women independent 

while the brand has reached every corner of the 

world. 

The video is a beautiful depiction of how the co-

operative society has championed gender 

equality for the last seven decades, encouraging 

women to step out and contribute to family in-

come. 

Meanwhile, reports suggest that the Amul co-

operative movement, in its 75th year, has 

reached a group turnover of Rs. 53,000 crores 

(€6.01 billion). Despite the negative impact of 

the Covid-19 induced pandemic and its adverse 

effect on the dairy commodity markets, the Gu-

jarat Co-operative Milk Marketing Federation 

(Amul Federation) has registered a turnover of 

Rs 39,248 crore in the financial year 2020-21. 

Amul is the brand that single-handedly helped 

India change from being a milk-deficit country 

to become the world’s largest producer of milk 

and milk products by doubling the country’s 

production to some 130 million tons annually 

over the last two decades. Amul is the ninth-

largest dairy company in the world. 
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Dairy experts see value-added milk products' fastest acceptance in India 
Saturday, 14 August, 2021, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/dairy-experts-see-valueadded-milk-products-fastest-acceptance-in-india-

64844 

alue addition to milk has led to the 

fastest market access for the Indian 

dairy industry. It is the value-added 

dairy products which have sustained the growth 

momentum of the industry. Another factor ac-

celerating the pace of development is the tech-

nology adoption driving the dairy industry as 

convenience and transparency,  according to 

experts. 

At a recently-concluded webinar on Indian Insti-

tute of Food Processing Technology in Thanja-

vur, Ministry of Food Processing Industries’ One 

District One Product (ODOP) webinar on Milk 

Processing & Value Addition under PM Formali-

sation of Micro food processing Enterprises 

Scheme (PMFME Scheme), a panel of experts 

noted that a bright future awaited the dairy sec-

tor in India going by the pace of new value-

added products from flavoured milk to varieties 

of cheese and butter among others. 

Stating the pandemic phase has spurred the 

growth of dairy sector because milk is critical to 

boost immunity, Dr C Anandharamakrishnan, 

Director, Indian Institute of Food Processing 

Technology, pointed out in his presidential ad-

dress that the country was indicating positive 

demand and growth prospects for processed 

food and dairy milk too paved the way for inno-

vative products. 

The One District One Product concept is also 

based on the Japanese business model which 

ropes in districts where resource persons en-

courage value addition for milk and other horti-

culture produce. 

In his address as chief guest, Dr RS Sodhi, man-

aging director, GCMMF, known for its Amul 

brand, said that dairy industry has transformed 

from unorganised to organised industry. It is 

here that the supply chain, product branding 

and attractive packaging concepts have pro-

vided the much-needed scope for growth.  

Moreover there is better raw material and 

higher shelf life which is adding value to the 

milk processed varieties. Therefore value addi-

tion  is the key and brand building enables gar-

ner 30 per cent market share from metros 

which accounts for a large migrant and young 

population. 

The food processing sector in India is a Rs 40 

lakh crore industry and no sector has witnessed 

such revenue generation registering a 4 to 5 per 

cent  growth rate.   This has happened because 

of  population growth, disposable incomes and 

the willingness to  try new products, he stated. 

"India at one time experienced milk scarcity but 

now is among the largest producers. Currently 

Union government’s Atmanirbhar Bharat will al-

low access to extensive opportunities as dairy is 

a sector which is a much dependent and reliable 

source of livelihood," he added. 

At the technical sessions, focussing on industry 

perspectives for milk processing and value addi-

tion, Dr TSR Murali, founder and CEO, Urjita 

Food Business Consultants, said that value addi-

tion propels market access. We see value-added 

dairy as the fastest growing segments. The B2C 

which is the direct to consumer access has seen 

promise because of emergence of app that has 

allowed seamless connectivity. This is an ad-

vantage for both the dairy company and the 

consumer enabling anytime anywhere access. 

Dr Ashish Kumar Singh, Principal Scientist, Dairy 

Technology Division, ICAR-NDRI, Karnal, delved 

on the status and scope of dairy processing in 

India and said that transformation from conven-

tional to modern practices has been the driving 

force for diversification. 

In his presentation on Dairy Processing Equip-

ment Selection, Specifications and Installation 
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for Dairy entrepreneurs,  Prof. S. Ravi Kumar, 

Former Dean, Faculty of Dairy Science, S.V. Vet-

erinary University, Tirupati, said since milk is the 

the most perishable, there is need for required 

equipment like chillers and those that meet the 

requirement of maximum seasonal handling of 

milk and milk products. 

 

 

I-Day Special | The five Indian businesses that broke barriers 
August 14, 2021 

https://www.thehindubusinessline.com/news/national/i-day-special-the-five-indian-businesses-that-broke-barri-

ers/article35912095.ece 

 
eventy-five years is a staggeringly long 

sweep of time. It is longer than the aver-

age human lifespan. It is even longer in 

the world of business when you consider how 

short-lived most business ventures are. A 2017 

study by McKinsey found that the average life-

span of companies listed on Standard & Poor’s 

500 was 61 years in 1958. Within half a century, 

it had dropped to less than 18 years. McKinsey 

estimated that by 2027, three out of four com-

panies listed on the S&P 500 70 years earlier 

would have gone out of existence. 

India is no different. As the nation kicks-off the 

celebrations for its 75th year of independence, 

it is sobering to recollect that many of the ven-

tures which came into existence in a newly in-

dependent nation, are today, long gone. A case 

in point is Indian Telephone Industries. It holds 

the distinction of being the first genuine public 

sector enterprise in free India. 

There were several government-owned and 

government-run businesses at the time of Inde-

pendence, of course, but they were either de-

partmentally managed ones – like the Railways’ 

rolling stock and engine plants, or the ordnance 

factories – but were not independent corpora-

tions. Others were the product of nationalisa-

tion. But ITI was a true-blue corporation, pro-

moted and wholly-owned by the Government 

of India. However, today, while the landline – to 

make switchgear and instruments for which it 

was set up – still exists, ITI does not. 

But there are others who have not only man-

aged to last but have actually grown and trans-

formed with the times. In the process, they also 

manged to leave an indelible mark on the eco-

nomic history of the nation. In one way or the 

other, these companies did things which broke 

previously unbreakable barriers and charted 

new paths into the unknown. You could actually 

call them the flag-bearers of Indian business’s 

own freedom movement. And remarkably, al-

most all of them did their pathbreaking work 

well before the onset of economic reforms in 

India, when entrepreneurship was finally al-

lowed to run free of choking bureaucratic over-

sight and micromanagement, proving that 

mindset and self-belief can trump red tape any 

day. 

The list of such companies is encouragingly 

long. But for the sake of brevity and space, we 

have picked five companies which exemplify 

this spirit of ‘Azadi’. In their own way, each was 

a pioneer, proving that it was possible to do 

something previously thought impossible in this 

country, while sustaining and growing the busi-

ness as well. So to make the cut, these compa-

nies not only had to be innovators, they also 

had to be successful and profitable. And guess 
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what? It’s a list any nation can be proud of. Our 

boundary breakers are: 

Taj Hotels: Breaking the quality barrier 

From the day Jamsetji Nusserwanji Tata opened 

the doors of the Taj Mahal Hotel in 1903, this 

luxury hotel marque has stood as a symbol for 

India’s legendary hospitality. Designed after the 

‘grand hotels’ of Europe, the flagship Taj Mahal 

Palace Hotel, overlooking the Gateway of India 

(which was actually built seven years later) has 

played hosts to the world’s rich, famous and the 

powerful. It was the first to prove that some-

thing which was Indian-owned, Indian-operated 

and Indian-managed can be better than the 

world’s best. Long before ‘export quality’ came 

to stand for everything that ‘Made in India’ was 

not, this brand gave Indians a feel for what 

‘world class’ meant. 

TCS: Breaking the global barrier 

When it was launched on April Fool’s Day in 

1968 as Tata Computer Systems, it was simply 

providing punch card services to other Tata 

Group Companies. It took the genius of Padma 

Bhushan Faqir Chand Kohli, TCS’s first CEO to 

see the potential in the IT services business. 

Kohli is widely recognised as the “father” of the 

Indian IT services industry because he built the 

first offshoring business model powered by 

cheap but talented Indian engineers working for 

international clients – a model which was to 

spawn Indian IT giants like Infosys and Wipro. 

TCS was the first Indian company to cater al-

most exclusively to the global market. Today, it 

is a true Indian multinational, with offices in 46 

countries. The world’s seventh most valuable 

technology company is also one of India’s big-

gest employers, with its headcount nearing the 

half a million mark. 

Reliance Industries: Breaking the scale barrier 

At nearly 15 lakh crore, India’s most valuable 

private corporation by market capitalisation is 

worth nearly half the country’s Budget. But RIL 

is not in this list because of its hugely valued 

share, which actually spawned the equity in-

vesting culture among middle class Indians, ever 

since its IPO in 1978. It is in because it was the 

first Indian manufacturing enterprise to build 

something world scale right here in India, that 

too, a facility almost entirely geared to the 

global market. RIL’s Jamnagar refinery, commis-

sioned in 1994, is the largest integrated petro-

leum refinery in the world, with a capacity to 

process 1.25 million barrels per day. From the 

start, it was never meant to service the Indian 

market, then heavily controlled by the govern-

ment. Instead, RIL founder Dhirubhai Ambani 

had his eyes firmly set on the market he wanted 

to conquer – the world. 

Maruti Udyog: Breaking the affordability barrier 

In 1983, Maruti Udyog gave the Indian con-

sumer something she had only dreamt of till 

then – a modern, high-quality product at an af-

fordable price. The tiny, 800 cc hatchback man-

ufactured in partnership with Japanese car-

maker Suzuki went on to become a legend, not 

just in the Indian but the world automotive 

market. Today, Maruti Suzuki India is bigger 

than its Japanese parent and has a dominant 50 

per cent share of India’s automobile market, 

now the world’s fifth largest, where the world’s 

biggest auto brands jostle for space. All of 

which would not have happened if this Indo-

Japanese venture had not paved the way. 

Amul: Unleashing the power of the many 

Amul’s history began just a year before India’s 

birth as a free nation. And like its motherland, it 

too emerged out of protest. Angered by the ex-

ploitative actions of middlemen, farmers in a 

small town in Gujarat banded together to form 

a milk co-operative – the Kaira District Milk Pro-

ducers Union. Its first diary was set up at Anand 

in Gujarat. The initials of the Anand Milk Union 

spawned – Amul – not just India’s most power-

ful dairy brand but an even more powerful sym-

bol of co-operative action. Amul spawned the 

‘White Revolution’ in India, powering the nation 

to the top of the world milk production league. 



Even more important, India is the world’s larg-

est dairy market dominated by farmer-owned 

cooperatives – more than 16 million dairy farm-

ers banded together in more than 223 district 

co-operatives. It has changed the nutritional 

map of India – 12 per cent of the protein intake 

of Indians comes from milk and milk products, 

more than pulses, meat, poultry or fish. The 

most successful farmer cooperative leadership 

model in the global food industry is something 

which arguably no other Indian enterprise is – a 

role model for the developing world. 

 

 

 

Telangana state dairy federation offers new schemes for dairy farmers 
AUG 13, 2021 

https://dairynews7x7.com/telangana-state-dairy-federation-offers-new-schemes-for-dairy-farmers/ 

 
he Telangana State Dairy Development 

Cooperative Society Federation 

(TSDDCSF) chairman Loka Bhuma Reddy 

on Thursday urged farmers to adopt innovative 

and modern agriculture techniques that would 

fetch them high returns. 

Speaking after unveiling posters and a video of 

various schemes introduced by the federation 

for the welfare of farmers here, Bhuma Reddy 

said a slew of schemes were conceived and 

were given nod by the board of the federation 

during a recent meeting as per the instructions 

of Chief Minister K Chandrashekhar Rao. As part 

of the initiatives, a farmer would be given a sub-

sidy of Rs 1,000 on the purchase of cattle and a 

gift of Rs 5,000 when there is a wedding of a 

daughter in the farmer’s family. 

The chairman further said that children of farm-

ers would get a gift of Rs 1,000 if he or she 

scores 9 GPA in results of Class X. Similarly, an 

incentive of Rs 2,116 would be provided to 

farmers under Maharaju and Maharani 

schemes. Fodder chopping machines, milk cans 

and other gifts would be given to farmers who 

contribute 1,500 liters. 

Bhuma Reddy stated that the foundation stone 

would be laid to a mega-dairy on the outskirts 

of Hyderabad and near Rajiv Gandhi Interna-

tional Airport, Shamshabad by the end of this 

month. The estimated cost of dairy is Rs 246 

crore. The procurement capacity of the facility 

is 8 lakh liters of milk per day. Already, an incen-

tive of Rs 4 per liter is being given to farmers of 

Vijaya Dairy, he recalled. 

District Central Cooperative Bank Director Baluri 

Govardhan Reddy, Animal Husbandry Joint Sec-

retary Dr Ranga Rao, National Insurance Com-

pany Development Officer Vinod Rao Desh-

pande and Adilabad Vijaya Dairy deputy direc-

tor Madhusudan Rao and many farmers were 

present. 
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The Fat queen Bhadawari Buffaloes are steadily on decline 
AUG 12, 2021 

https://dairynews7x7.com/the-fat-queen-bhadawari-buffaloes-are-steadily-on-decline/ 

 
efore Independence, the princely state 

of Bhadawar, which covered parts of 

present-day Uttar Pradesh and Madhya 

Pradesh, was well known for a breed of buffalo 

that still exists and is known as Bhadawari. This 

breed is said to produce milk that has the high-

est content of fat anywhere in the world. The 

soil, water and environment of the area is sup-

posed to be the reason why the milk of these 

buffaloes is so fat-rich.  

Currently these buffaloes are to be found in 

Agra, Bhind, Etawah, Auraiya and Jalaun near 

the Yamuna river, in Uttar Pradesh, and in Mo-

rena near the Chambal river and at Gwalior in 

Madhya Pradesh.     

However, there has been a steady decline in the 

number of the Bhadawari buffaloes over the 

years. One of the main reasons is the scarcity of 

bulls in the particular breed. The other is the 

preference of farmers for the Murrah breed of 

buffaloes. There are fears that in a few years, 

the Bhadawari buffaloes will disappear.  

Bhadwaris are resistant to diseases  

The Bhadawari buffaloes are medium-sized and 

not very hirsute. Their legs are short but 

sturdy.  The area below their knees are yellow-

ish in colour and the front of their head, above 

their eyes, there is usually a white patch. They 

have two distinctive white lines running below 

their necks that are referred to as kanth-

mala (necklace) or janeu (sacred thread). They 

have sharp horns and they weigh between 300 

and 400 kilos.  

These relatively smaller buffaloes are often 

reared by small and marginal farmers. The 

Bhadawari are suited to hot and humid climates 

and are found to be sturdy and resistant to dis-

eases that normally plague cattle. The mortality 

rate of this breed is much  

On an average, a Bhadawari buffalo gives ap-

proximately four to five litres of milk a day, and 

the fat percentage in the milk is anything be-

tween 8.5 to 14 per cent. Villagers believe that 

from milk collected over eight days from a sin-

gle Bhadawari, nearly five litres of ghee (clari-

fied butter) can be obtained. Dairy farmers who 

own Bhadawari buffaloes, say these are low 

maintenance cattle, but they bring in a good bit 

of money.  

Bhadawari breeding programme 

Efforts are on to protect the Bhadawari buffa-

loes by the Indian Grassland and Fodder Re-

search Institute, Jhansi. Under this, prime Bhad-

awari bulls are being bred to propagate the 

breed. The sperm of the Bhadawari bulls are be-

ing frozen for future use, and to distribute 

amongst breeders to inseminate Bhadawari 

buffaloes.  

The aim of the initiative is to keep the breed 

alive and develop superior specimens of buffa-

loes. This is necessary as in the face of environ-

mental and climate inconsistencies, it is the 

Bhadawari breed that is the most suited to 

withstand the changes.         
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Why Amul’s disregard for PETA India’s vegan milk request is short-sighted 
AUGUST 12, 2021 

https://www.moneycontrol.com/news/opinion/why-amuls-disregard-for-peta-indias-vegan-milk-request-is-short-

sighted-7320591.html 

 
ETA India recently sent a letter to 

Amul urging it to produce vegan (plant-

based) milk and letting the company 

know about the lucrative opportunity provided 

by the growing vegan food market. Writing 

about this in his opinion piece PETA’s Advice to 

Amul Is Misguided and Unfair, Sundeep Khanna 

acknowledges that “some aspects of the dairy 

industry are in fact violent and exploitative”, 

but he insists that dairy farming must continue 

for the sake of farmers, economics, and con-

sumer choice. Khanna is missing the big picture. 

Jim Mellon, billionaire investor, and author of 

‘Moo’s Law: An Investor’s Guide to the New 

Agrarian Revolution’, is of the view that in the 

next decade, dairy products as we currently 

know them will be gone, because “it’s an indus-

try that’s in terminal decline”. Among other fac-

tors, a major reason for this is the growing pop-

ularity of vegan milks made from nuts, soya, 

oats, and many other plants. 

Food scientists are also using novel processes to 

create milk from cells and other means rather 

than by farming animals, overcoming inherent 

problems often associated with it, such as dis-

ease, pollution, and slaughter. Lab-made milks 

overcome this problem and are already being 

produced. 

Mellon also believes that in the next decade 

“half of the world’s meat will be plant-based” or 

derived from “cell-based agriculture where the 

meat is produced in laboratories”. In India, 

the Hyderabad-based Centre for Cellular and 

Molecular Biology (CCMB), along with the Na-

tional Research Centre on Meat (NCRM), are 

among those working to develop lab-grown 

meat. 

Today, one cannot ignore the environmental 

and health impacts of the meat, egg, and dairy 

industries, and there are many exposés on ani-

mal farming that it is hard to turn a blind eye to 

it. 

 

 

TTD inks pact with SV Veterinary university for comprehensive development of SV dairy 

farm 
Aug 12, 2021 

https://timesofindia.indiatimes.com/home/education/news/ttd-inks-pact-with-sv-veterinary-university-for-com-

prehensive-development-of-sv-dairy-farm/articleshow/85262219.cms 

IRUPATI: Tirumala Tirupati Devas-

thanams inked a pact with Sri Venka-

teswara veterinary university for the 

comprehensive development of Sri Venka-

teswara dairy farm on Wednesday. 

TTD Chairman YV Subba Reddy and EO Dr KS Ja-

wahar Reddy exuded confidence that Sri Venka-

teswara dairy farm for which TTD is spending 

Rs.14 crore annually will become self reliant 

within the next three years. 
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"The MoU with Sri Venkateswara veterinary 

university will help in technology transfer to-

wards transforming SV dairy farm into a self re-

liant dairy farm within the next three years. Em-

bryo transfer technology and several other 

technologies will be used to increase the milk 

yield at the SV dairy farm within the next few 

years", asserted TTD Chairman YV Subba Reddy. 

Meanwhile, 25 Gir cows were donated to the 

TTD by Darsi YSRC legislator Maddisetti Venu-

gopal on Wednesday. 

TTD Chairman YV Subba Reddy thanked Darsi 

MLA M Venugopal and former TTD trust board 

member K Siva Kumar for the gesture. 

TTD also appealed to the devotees across the 

country to donate desi cows to the temple body 

which needs at least 500 desi milch cows to 

meet its prasadam requirements at the 

Tirumala temple. 

 

 

Dairy farmers in Maharashtra are demanding fair prices for their milk 
 AUG 11, 2021 

https://dairynews7x7.com/dairy-farmers-in-maharashtra-are-demanding-fair-prices-for-their-milk/ 

 
he agitations were held in 14 largest 

milk-producing districts of northern, 

western and Marathwada regions of the 

state with hundreds of farmers taking to the 

streets, shouting slogans for their demands. 

Thousands of dairy farmers in Maharashtra 

launched a 3-day long agitation demanding fair 

remunerative prices as per law for their milk 

products and to end exploitation by private 

milk-producing companies, leaders said here on 

monday. 

The agitations were held in 14 largest milk-pro-

ducing districts of northern, western and 

Marathwada regions of the state with hundreds 

of farmers taking to the streets, shouting slo-

gans for their demands. 

Milk Producer Farmers Action Committee 

(MPFAC) 

Farmers protested by emptying cans of milk on 

roadsides, feeding stray animals or offering to 

temples to draw the state’s attention to their 

plight, said Milk Producer Farmers Action Com-

mittee (MPFAC) Coordinator Ajit Nawale. 

“We have written to Chief Minister Uddhav 

Thackeray, Deputy Chief Minister Ajit Pawar 

and Dairy Development Minister Sunil Kedar to 

immediately accept our 8-point demands in the 

interest of the dairy farmers and the consumers 

at large,” said All India Kisan Sabha President 

Ashok Dhawale. 

On account of the long pandemic lockdown, the 

milk farmers are virtually on the verge of starva-

tion along with their cattle owing to unfair or 

very low remunerative prices for their milk. 

Rs 15 per liter increment demanded in milk 

prices 

“We have demanded hiking the minimum re-

muneration by Rs 15 for cow milk, sold at Rs.20 

now, and buffalo milk sold at Rs.45 currently, to 

ensure the dairy farmers get better returns and 

recover their costs,” said Nawale. 

The MPFAC has also demanded that the state 

government should end the exploitation of 

dairy farmers by the 350-odd big companies 

selling branded milk products. 

“In Gujarat, the state government encourages 

only ‘Amul’ and Karnataka supports ‘Ma-

hanandi’ But, in Maharashtra, 74 percent of the 
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milk production is bought by the corporates, 

and the rest 24 percent goes to the traditional 

milk cooperatives which are now in shambles 

owing to the politicians,” Dr. Nawale said. 

Subsidy of Rs 5 per liter to covid hit farmers 

The MPFAC has sought a subsidy of Rs.5 per li-

tre to farmers who suffered during the lock-

down period, enact suitable laws to prevent the 

‘loot’ of the dairy farmers, ensure FRP as per 

law for milk, share in profits made by the corpo-

rates dabbling in the dairy business, legal guar-

antee to ensure milk is available to consumers 

at affordable prices. 

Referring to the cheating of the milk farmers by 

faulty milk-meters, the MPFAC seeks all dairy 

organisations must use only certified milk-me-

ters and appoint independent inspectors to 

check them on regular basis. 

Cattle insurance scheme 

Dhawale said the state government should an-

nounce a grant and launch an animal insurance 

scheme for the dairy farmers for their long-term 

security. 

The protests on Monday — a year after a week-

long state-level agitation in August 2020 — 

were carried out simultaneously in Kolhapur, 

Sangli, Satara, Ahmednagar, Aurangabad, Beed, 

Pune, Nashik, Jalgaon, Latur, Osmanabad, Sola-

pur, Parbhani and Nanded, said a Spokesperson 

P.S. Prasad. 

 

 

 

TRCMPU of Milma declare Onam incentives for dairy farmers 
Aug 11, 2021 

http://www.uniindia.com/trcmpu-of-milma-declare-onam-incentives-for-dairy-farmers/south/news/2473790.html 

hiruvananthapuram, Aug 11 (UNI) Thiru-

vananthapuram Regional Co-operative 

Milk Producers Union (TRCMPU) of 

Milma has declared Onam incentives for dairy 

farmers affiliated to its network at the rate of 

Re 1 for each litre of milk procured from them 

in the month of June 2021, for which an amount 

of Rs 1.30 crore has been set apart. 

TRCMPU will also give incentives and special 

prizes of over Rs one crore to its recognized 

agents during the Onam season, a release said 

here on Wednesday. 

“This is for the first time that the dairy farmers 

and agents under TRCMPU are getting incen-

tives at such attractive rates. This will certainly 

prove to be a stimulant for dairy farmers who 

have been hit hard by the crisis triggered by the 

Covid-19 pandemic", said N Bhasurangan, 

TRCMPU Administrative Committee Convener. 

 

KYC drive on concessional milk cards saves Aavin ₹36 lakh a month 
AUG 10, 2021 

https://dairynews7x7.com/kyc-drive-on-concessional-milk-cards-saves-aavin-%e2%82%b936-lakh-a-month/ 

0,000 old milk cards weeded out in the 

past one month 

The Tamil Nadu Cooperative Milk Produc-

ers’ Federation, which sells dairy products un-

der the Aavin brand, has managed to weed out 

80,000 old monthly cards by updating know 

your customer (KYC) details over the past 

month. 

With this, the dairy cooperative would be saving 

₹36 lakh a month, its Managing Director K.S. 

Kandasamy said here on Monday. 

The old cards belonged to families that had ei-

ther left the city or had not renewed them for 

other reasons and were being misused by milk 
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vendors who were buying milk cards at subsi-

dised rates and selling milk at market prices, he 

said. 

Mr. Kandasamy said the deadline for submis-

sion of KYC had been extended by another 

three months and consumers need not share 

details such as income, educational qualification 

and Aadhaar number. 

Consumers had objected to short time given to 

submit KYC forms and the requirement to share 

Aadhaar details. 

 

 

No plan to hike milk price: Milma chairman 
AUGUST 10, 2021 21:23 IST 

https://www.thehindu.com/news/national/kerala/no-plan-to-hike-milk-price-milma-chairman/arti-

cle35842747.ece 

he Kerala Cooperative Milk Marketing 

Federation, popularly known as Milma, 

has denied reports about a possible in-

crease in the price of milk. 

Milma chairman K.S. Mani said here on Tuesday 

that they had not even contemplated such a 

move. “This is not the time to increase the milk 

price, especially when our neighbouring Tamil 

Nadu government headed by M.K. Stalin re-

duced its milk price by ₹3, said Mr. Mani. 

He said Milma was trying to tide over the crisis 

caused by a fall in the sale of milk by focusing 

on new products. “Several of new products are 

going to hit the market very soon. Apart from 

milk-based products, we will make non-milk 

based products as well,” he said. 

Mr. Mani said that the crisis posed by a fall in 

milk sale in Malabar region was circumvented 

by increasing the share of milk products from 

23.5 per cent to 30 per cent. “It is a creditable 

achievement,” he said. 

He said work was in full swing for a proposed 

milk powder factory at Moorkkanad in Malap-

puram district. At present, the State does not 

have any milk powder factory. Milma was 

forced to depend on factories in Tamil Nadu, 

Karnataka and Andhra when it had four lakh li-

tres of surplus milk a day during the lockdown. 

“In spite of the crisis and the loss, we supported 

the dairy farmers by offering them ₹38.60 a litre 

for the milk we procured from them. No State 

in the country gives dairy farmers as much 

amount for their milk,” he said. 

  

 

 

Uttar Pradesh: Synthetic milk factory busted in Mathura 
9th August 2021, 13:55 GMT+10 

https://www.bignewsnetwork.com/news/270641343/uttar-pradesh-synthetic-milk-factory-busted-in-mathura 

athura (Uttar Pradesh) [India], Au-

gust 9 (ANI): A factory producing 

toxic synthetic milk and other dairy 

products was busted by police in Uttar Pra-

desh's Mathura on Sunday, ahead of the festive 

season. The spurious milk was supplied to Delhi, 

Aligarh and another nearby area. 

"Under the leadership of Circle Officer (CO) and 

Station House Officer (SHO), a team was formed 

and the police raided the factory based on the 

information received. We seized a tanker filled 

with 10,000 litres of adulterated milk along with 

other toxic milk products from the factory," said 

Gaurav Grover, Senior Superintendent of Police 

(Mathura)The police also seized the chemicals 
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and other toxic chemicals products including re-

fined oil and baking soda used to make this syn-

thetic milk. 

"We have arrested the main accused named 

Munnalal along with his six accomplices. We 

also informed the Department of Food Safety 

and Drug Administration who took a sample of 

the adulterated milk produced here," said 

Grover. 

"The police was getting information from Jug-

sana village under the jurisdiction of Baldeo Po-

lice Station about mass production of synthetic 

milk and milk products there," he added. 

"The factory sold milk and milk products in 

Delhi, Aligarh and other nearby areas. Baldeo 

Police has been rewarded an amount of Rs 

20,000 for this successful operation," stated 

Grover. 

The police told that many such illegal activities 

have been reported in Janpad area of Mathura 

and that the police will seize the properties of 

the miscreants under Uttar Pradesh Gangster 

and Anti-Social Activities (Prevention) Act. (ANI) 

 

 

 

Dairy owner seeking loan duped of Rs 41,000 in Bhopal 
Aug 08, 2021 

https://timesofindia.indiatimes.com/city/bhopal/dairy-owner-seeking-loan-duped-of-rs-41000-in-bhopal/arti-

cleshow/85144853.cms 

HOPAL: Online fraudsters duped a dairy 

owner to the tune of Rs 41,000; the vic-

tim filed a complaint at cyber crime 

branch, which was forwarded to Parwalia po-

lice. On Friday, cops registered a case against 

three accused on charges of fraud and started 

the investigation. 

Investigating officer ASI Hemant Singh said, 

Ashok Meena, a resident of Chandukheri, runs a 

dairy. 

Around eight months ago he was in need of 

money, so he searched the website of a private 

finance company and applied for loan. 

In January, he received a call from Aman Singh 

and Vimlesh, who introduced themselves as of-

ficials of the private finance company. Both also 

sent their IDs to him over Whatsapp and asked 

him to deposit processing fee for releasing a 

loan of Rs 2 lakh. 

They asked him to deposit Rs 2500 in the first 

transaction and then took Rs 41345 from him in 

parts. When nothing moved, Ashok realised 

that he was duped and asked the accused to re-

turn his money. 

They started threatening him and switched off 

their mobile phones. Subsequently Ashok ap-

proached the cyber Crime branch and filed a 

complaint. 

Meanwhile in another online fraud case, Talaiya 

police acting on complaint of a victim registered 

a case on Friday, on charges of fraud against un-

identified accused, who had posted a fake ad-

vertisement for selling a used mobile phone on 

a website online and took Rs 6000 from him. 

SHO Talaiya DP Singh said, victim Mohammed 

Tahir Khan, 51, a resident of Retghat, saw an 

advertisement in August 2020, to sell a used 

mobile phone, on a website. He called on the 

given number and finalised the deal for Rs 6000. 

The accused took money from him through an 

online payment wallet but did not send his 

phone. He filed a complaint with the cyber 

crime branch which was forwarded to Talaiya 

police station. 
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Artificial Intelligence is the Future of Livestock-dairy farming 
AUG 8, 2021 

https://dairynews7x7.com/artificial-intelligence-is-the-future-of-livestock-dairy-farming/ 

 
asically, machines powered by Artificial 

Intelligence can not only act, but also 

understand and analyze. It has the po-

tential to revolutionize human lifestyle. AI is still 

at a very nascent stage and the opportunities it 

could unravel, is still ambiguous. It is projected 

that eventually, AI will bring about qualitative 

progress and innovation; enhancing individual 

and societal well-being and the common good. 

Introduced in the 1950s, many AI methods have 

been developed or extended recently with the 

improvement of computer performance. Recent 

developments have been fueled by the inter-

faces created between AI and other disciplines; 

such as bio-medicine, as well as massive data 

from different fields, particularly those associ-

ated with healthcare. 

Moving from information era to intelligence era 

We are moving from the information era to arti-

ficial intelligence era. It is not data or infor-

mation that will be used but the intelligence ex-

tracted from data to build solutions for the 

common citizens’ use. The strengths we have in 

India are that we have a vast IT talent pool; 

freedom from legacy assets, highest rate of data 

consumption and growth and rapid digitization 

across sectors. 

We need a significant focus to exploit this tech-

nology for disruptive growth to move from the 

existing economy to the new digital economy. 

Being one of the few global economies to have 

implemented and perfected automated AI pro-

cesses across diverse sectors; India is definitely 

leading in the AI usage trends. As per a study by 

Salesforce, India ranks third after Singapore and 

Hong-Kong in the Asia Pacific region; in terms of 

artificial intelligence readiness. 

Spending power 

Businessmen looking to invest in the Livestock 

industry have noted the increased spending 

power of the consumers and their willingness to 

pay a premium in order to have fresh and hy-

gienic livestock products. As a result, it is ex-

pected that there will be investments made in 

this sector which will aid the introduction of 

technological advancements both in logistics 

and farm management. 

AI is one such technology which needs immedi-

ate implementation in the livestock industry. AI 

will help livestock farms accumulate and ana-

lyze data to accurately predict consumer behav-

ior, like buying patterns, leading trends, etc. 

With increased investments, farms will be ena-

bled to automate processes, reduce major costs 

and improve the quality of livestock products 

like milk. Artificial Intelligence, will be a disrupt-

ing inclusion into this industry. 

Today local farmers and large dairy farms use 

fodder without much understanding of its im-

pact on the milk. Changes in the fodder content 

and lifestyle of the animal, the weather and at-

mosphere, all of it have an impact on the pro-

duction of milk and the quality as well.As Artifi-

cial intelligence and machine learning become 

more common and easily available, it is ex-

pected, that the use of such technology in the 

dairy industry will automate most of the farm 

processes while at the same time produce infor-

mation based on the farm’s operational history. 

Future sensors 

Researchers believe that the future is in sen-

sors, robots and artificial intelligence (AI).The AI 

technology has been successfully adopted by 

several industries, and now it is set to revolu-

tionize the future of farming with drones, ro-

B 

https://dairynews7x7.com/artificial-intelligence-is-the-future-of-livestock-dairy-farming/


bots and intelligent monitoring systems.A tech-

nique for monitoring the health of farm animals 

/ dairy cattle with a high degree of accuracy 

uses a camera and artificial intelligence (AI) to 

achieve a “smart” cowhouse. 

Detailed observation by AI-powered image anal-

ysis could enable early detection of injuries and 

illnesses that could impact the quantity and 

quality of milk production.Have you ever 

thought how emerging technologies will affect 

agriculture in the long run to optimize manage-

ment and profitability? 

We have seen the implementation of robotic 

milking machines, brushes for added cow com-

fort, and automatic calf feeders on dairy farms 

across the country and world. But, imagine a 

data system that monitors your cows’ activities 

24 hours a day, 7 days a week from lameness 

and estrous detection to dry matter intake 

(DMI). With a new technology that recognizes 

each cow in the barn, this dairy farmer’s dream 

becomes a reality. 

Yield of animals 

In the recent times, with requirements of the 

better yield of farm animals;AI has emerged as 

a tool that empowers farmers in monitoring, 

forecasting, as well as optimizing the farm ani-

mal growth. Tackling parasites, biosecurity, and 

diseases; monitoring farm animal along with 

farm management are some of the thrust areas 

in livestock industry where the use of AI tech-

nology can pay rich dividends. 

There is a school of thought that associates AI 

with a dystopian future; where machines will 

take over or completely replace humans. How-

ever, countering such theories, there are others 

who believe AI to be a revolutionary technology 

that has immense potential; if used vigilantly 

and appropriately. No doubt Artificial intelli-

gence is the future. 

 

 

Assam govt extends NDDB’s management of WAMUL dairy for 5 yrs 
AUG 8, 2021 
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ational Dairy Development Board 

(NDDB) on Saturday said it will manage 

West Assam Milk Producers’ Coopera-

tive Union Ltd (WAMUL) for another five years. 

The Assam government has extended NDDB’s 

management of WAMUL, the board said in a 

statement. 

NDDB Chairman Meenesh Shah met Assam 

Chief Minister Himanta Biswa Sarma on August 

6. The Assam government had requested the 

NDDB to manage WAMUL, which was on the 

verge of closure. NDDB took over the manage-

ment in 2008. 

“Keeping in view the effect of NDDB’s interven-

tion in restoring/reviving the dairy cooperative 

institution, the Assam Government has ap-

proved another extension of NDDB’s manage-

ment of WAMUL for further period of 5 years,” 

the statement said. 

An agreement to this effect was also signed on 

6 August 2021. Presently, WAMUL procures av-

erage daily quantity of 41,000 kg of milk from 

13,916 dairy farmers. WAMUL still attained a 

sales turnover of Rs 120 crore (31st March 

2021). NDDB and its subsidiaries are already as-

sociated with the dairy development activities 

of Assam. 

Shah also met Atul Bora, Minister for Agricul-

ture, Horticulture, Animal Husbandry & Veteri-

nary, Border Area Development, Implementa-
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tion of Assam Accord, Cooperation, Govt of As-

sam and discussed about various aspects of 

dairy development. 

 

 

Cow dung products by rural Chhattisgarh women selling online now 
AUG 8, 2021 

https://dairynews7x7.com/cow-dung-products-by-rural-chhattisgarh-women-selling-online-now/ 

 
hhattisgarh had earlier initiated a 

scheme called ‘Godhan Nyay Yojana’, to 

buy cow dung from dairy farmers at ₹2 

per kg to offer them financial support. 

Thousands of rural and poor women engaged in 

making products from cow dung in Chhattis-

garh’s Rajnandgaon district have received a fillip 

with the administration now ensuring that their 

products reach a wider market through e-com-

merce platforms, following a rising demand in-

cluding from other states, said an official. 

Cow dung products such as manure, cow dung 

cakes (used as fuel), diyas (lamps) and flower 

pots made by more than 4,000 women of 354 

self-help groups (SHGs) are now available on e-

commerce platforms with the help of admin-

istration, officials claimed. 

Cow dung products now available Online 

“Rajnandgaon has become the first district of 

the state to sell products made from cow dung 

on online platforms. Till now, manure and other 

products made of cow dung worth ₹5 crore 

have been sold to help the women of the dis-

trict. Online sale, which started a few days ago, 

has sold products worth ₹1 lakh so far. The aim 

is to further increase makers’ profits by expand-

ing the market leading to increase in produc-

tion. The online sale has increased in the last 

few days,” said Taran Prakash Sinha, collector 

Rajnandgaon. 

The collector added that around 365 Gauthans 

or cowsheds are engaged in this work using 

66,400 quintals of cow dung procured by the 

administration under a state government 

scheme this year. 

Chhattisgarh had earlier initiated a scheme 

called ‘Godhan Nyay Yojana’, to buy cow dung 

from dairy farmers at ₹2 per kg to offer them fi-

nancial support. 

1.5 crore vermicompost sold 

“Till now, 53,000 quintals of vermicompost 

worth ₹1.5 crore, made by women self help 

groups, have been sold. Earlier, manure was be-

ing sold only at the cowsheds, but now it is sell-

ing online on platforms such as Amazon due to 

the increasing demand for manure from other 

states as well. So far, orders worth lakhs of ru-

pees have been received from Maharashtra, 

Karnataka, Madhya Pradesh, Jharkhand, West 

Bengal and other states,” the collector said. 

Mehtareen Yadav, a woman engaged in Jai Maa 

Vaishnavi Swayam Sahayata Samuh- a self help 

group, claimed to have earned ₹8,000 by selling 

cow dung made products in the last 6 months. 

“I have been told that the administration is sell-

ing our cow dung products online now. We 

hope we can earn more now,” she said. 

 

 

the world market prices increased and the ru-

pee depreciated,” he said. 

Exasperating the situation, the Sri Lankan banks 

are hard put for US dollars, making it difficult 

for importerss to honour their bill payments. 
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“We have suffered up to Rs 1.5 billion losses in 

the past seven months and have outstanding 

bills amounting to US$ 6 million — the money 

to be paid to our suppliers for the last three 

weeks,” he said. 

It is learnt the local banks are rationing the cur-

rency to customers. 

This has resulted in around ten container loads 

of milk powder from Australia and New Zealand 

lying at the Colombo Port without being cleared 

for the past three weeks, importers said. 

The Fonterra Sri Lanka also refuted minister’s 

claim that they had agreed to supply at existing 

prices. 

However, the company said that it was facing 

different challenges other than the foreign ex-

change issue and world market price increases. 

“We have decided to go slow on supplies as we 

are concerned with health and safety issues of 

our workers during the heightening of the 

COVID-19 pandemic,” an official said. 

The companies are asking for a price increase of 

Rs 350 on a kilogram of full cream milk powder . 

At present, a kilogram is priced at Rs. 945. 

 

 

Odisha govt sanctions Rs 11 crore assistance for one lakh dairy farmers 
AUG 7, 2021 

https://dairynews7x7.com/odisha-govt-sanctions-rs-11-crore-assistance-for-one-lakh-dairy-farmers/ 

 
s part of Odisha government’s assis-

tance to the people affected due to the 

pandemic, Chief Minister Naveen Pat-

naik has sanctioned Rs 11 crore for one lakh 

dairy farmers of the state. About one lakh milk 

farmers received the assistance of up to Rs 

6,000 as per the package. 

As many as 3,600 milk production cooperatives 

and 2.83 lakh dairy farmers in the state are pro-

ducing milk through the state-run OMFED (Od-

isha Milk Federation). There are 1,292 women’s 

cooperatives and 1.5 lakh women farmers have 

also contributed to the production of milk. 

The chief minister Thursday said that the state 

government has always been with the poor and 

is working to protect their interests. He said 

that more than Rs 2,000 crore has been depos-

ited in the accounts of small shopkeepers, small 

farmers, Mission Shakti mothers – all of them – 

to reduce the impact of the Covid epidemic on 

the poor. 

He highlighted the contribution of livestock to 

the livelihoods of small farmers. It would boost 

their livelihoods as well as boost the rural econ-

omy. ‘Milk has a huge role to play in boosting 

the livelihoods of mothers and boost nutritional 

value of children’, he said. 

The chief minister said that the goal of the state 

government is to increase milk production and 

further improve the nutrition level of the state. 

At the event, three farmers from Bargarh, Nab-

arangpur and Cuttack spoke to the chief minis-

ter and thanked him for his special assistance. 

Satyavati Sahu from Bargarh, Khokan Biswas 

from Nabarangpur and Vijayalakshmi Swai from 

Cuttack, said the state government was provid-

ing a lot of support to dairy farmers. 
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KMF to invest Rs 1000 crore for inorganic growth in Maharashtra and Goa 
AUG 4, 2021 

https://dairynews7x7.com/kmf-to-invest-rs-1000-crore-for-inorganic-growth-in-maharashtra-and-goa/ 

 
MF’s Managing Director BC Sateesh 

said that the co-operative is planning 

to buy two plants; in Mumbai and one 

each in Goa and Pune. “The tenders for the ac-

quisition in Mumbai have been issued. We have 

drawn a Rs 1000 crore expansion plan by ac-

quiring the dairy processing units,” he said. 

On the spree of major expansion in the Maha-

rashtra market by entering into newer markets 

of Vidarbha, Maharahstra. KMF (Karnataka Milk 

federation ), which owns “Nandini” the second 

largest milk brand in the country; has planned 

capital expansion in Maharashtra and Goa. It 

has announced its plan for the investment of Rs 

1000 crore for acquisition of the dairy pro-

cessing units. 

Nandini milk launched in Vidarbha 

KMF on Sunday launched its milk and milk prod-

ucts marketed under its brand Nandini in Vidar-

bha region.   

The milk processed at its dairy in Bijapur will 

reach Chandrapur, after travelling for about 650 

kms, where it will be packed in collaboration 

with Swapnapurti, a local dairy brand. The KMF 

has aimed to leverage markets in Nagpur, 

Wardha, Yavatmal and Chandrapur. 

Large farmers base 

KMF is currently operating in liquid milk seg-

ment over the entire state of Karnataka, Goa 

and other cities of the country including Mum-

bai, Pune, Solapur, Chennai, Hyderabad, Vijaya-

wada and taking the fleet further now to Vidar-

bha region of Maharashtra including Nagpur, 

Wardha, Yavatmal, Chandrapur , etc. 

“KMF covers 23,600 villages, 14,500 milk coop-

eratives, 14 district milk unions, 25 lakh milk 

producer members with 90.62 lakh litre of milk 

procurement every day by paying Rs 24 crores 

to farmers on daily basis. The KMF has more 

than 140 milk products under its belt. Nandini is 

the largest curd producer and seller in the coun-

try. Further have built networks across the 

country to market mainline milk products like 

Ghee, UHT milk (Goodlife). Exporting Milk prod-

ucts to the USA , Middle east countries and Aus-

tralia,” the release said. 

 

 

 

Minister Jagadish urges farmers to focus on dairy farming in Telangana 
AUG 4, 2021 

https://dairynews7x7.com/minister-jagadish-urges-farmers-to-focus-on-dairy-farming-in-telangana/ 

 

nergy Minister G Jagadish Reddy on 

Tuesday urged the farmers to focus on 

dairy farming; in addition to agriculture, 

which would help in improving their earnings. 

Attending a review meeting on the orientation-

programme for Gopala-Mithras held in Udhaya-

ditya Bhavan on the premises of the district Col-

lectorate; Jagadish Reddy said that milk and 
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dairy products were rich nutrition foods. Like 

agriculture, its allied sector dairy farming was 

also not developed in Telangana; due to the at-

titude of the earlier governments during united 

Andhra Pradesh, he added. 

He reminded that the TRS-government has 

taken up special-measures for bringing earlier 

glory to agriculture and its allied sectors; after 

the formation of Telangana State. Shortage of 

milk was also giving scope for adulteration of 

milk by some persons to make money; which in 

turn was showing an impact on the people’s 

health. He has underlined the need to improve 

milk production to meet the demand in the 

market. 

Need to focus on dairy sector 

“Though our State stood on top in agriculture, 

we are still depending on importing of vegeta-

bles and meat from other States. There is a 

need to focus on the dairy sector, vegetable 

farming and meat production. We cannot imag-

ine agriculture without cattle,” he said. He 

asked the farmers to reduce the usage of chem-

ical fertilizers and switch over to organic farm-

ing methods to bring a green revolution to the 

State. 

Milk can be converted into multiple food prod-

ucts . Those would financially benefit the farm-

ers. There were 5,39,406 cattle in the district. 

Gopala Mithras should work to create aware-

ness among the farmers on dairy farming. He 

reminded that Chief Minister K Chandrashekhar 

Rao has increased the minimum wages of 

lower-level outsourcing employees to Rs 8,500 

per month. He has also assured to bring the de-

mand of Gopala Mithras to make PRC applicable 

to them to the notice of the Chief Minister. 

AI a future builder 

The district Collector Prashant Jeevan Patil said 

that the number of cattle can be improved 

through artificial insemination. The farmers 

should choose the cattle, which were suitable 

for our weather conditions. 

District Central Cooperative Bank(DCCB)n Chair-

man Gongidi Mahender Reddy said that the Ani-

mal Husbandry Statistics Division should think 

about the possibility of providing insurance cov-

erage to Gopala Mithras. 

Nalgonda MLA Kancherla Bhupal Reddy and of-

ficials of the animal husbandry department also 

attended the meeting. 

 

 

 

Milk Seller Mother’s Daughter Kalpana Makes To The Indian Statistical Services 
August 4, 2021 

https://www.shethepeople.tv/news/milk-seller-daughter-kalpana-makes-to-the-indian-statistical-services/ 

alpana’s mother Rajbala owns a dairy 

and is a milk seller. She herself drives 

around and takes the milk for selling 

from their village to Hisar. 

Kalpana’s father is a Patwari (village account-

ant) by profession placed in Siwani, Haryana. 

Her brother is currently pursuing an MBBS in-

ternship from Rohtak, Haryana. 

Kalpana performed well in the exams without 

enrolling in any coaching or seeking any exter-

nal aid. She shared that qualifying this exam 

without the help of coaching was a bit tough 

but she stayed true to her aim and prepared 

with all honesty and sincerity and hence was 

able to crack the exam with flying colours. 

Kalpana’s mother expressed her happiness and 

joy over her daughter’s exceptional achieve-

ment by saying that she has brought glory to 

the family as well as the entire state. She fur-

ther said that Kalpana was good in academics 

since her very childhood itself and she has been 

able to achieve this milestone only with her 

hard work and dedication. 
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KMF Milk launched in Vidarbha and plans are to scale from 10K-30K LPD 
AUG 2, 2021 

https://dairynews7x7.com/kmf-milk-launched-in-vidarbha-and-plans-are-to-scale-from-10k-30k-lpd/ 

 
arnataka Milk Federation (KMF) will 

sell 10,000 lpd of fresh milk in six dis-

tricts of Vidarbha from August 1. The 

target is to increase this figure to over 30,000 li-

tres covering the entire region by the end of 

2021. 

Situated in eastern Maharashtra, Vidarbha re-

gion has 11 districts;Amravati, Akola, Bhandara, 

Buldhana, Chandrapur, Gadchiroli, Gondia, Nag-

pur, Wardha, Washim and Yavatmal. 

Expansion strategy of KMF 

M.T. Kulkarni, Director (Marketing) at KMF, 

said, “The foray into Vidarbha is part of our 

sales expansion strategy outside of Karnataka. 

We will launch in six districts of Vidarbha to 

start with, and the idea is to cover the entire re-

gion by the end of 2021.” 

KMF will start with milk, curds, ghee and long 

life products such as milk powder, paaysam mix, 

badam milk, flavoured milk, milk powder and 

cookies, and gradually introduce cold chain 

products like ice cream, butter, cheese and 

paneer, said Mr. Kulkarni. 

Milk would be transported in special tankers 

from the KMF dairy in Vijayapura to Chandrapur 

in Vidarbha, where the federation has set up a 

packing unit. Two more such units would be 

added later to cover the entire region for milk 

distribution. Nagpur would be KMF’s main dis-

tribution hub for the region. 

KMF collects 90 lakh lpd of milk and sells 60 

Lakh LPD only 

KMF collects over 90 lakh litres of milk every 

day from farmers in Karnataka as against its to-

tal sale of around 60 lakh litres. 

The federation used to sell 2 lakh litres of fresh 

milk to Mumbai every day, but the figure has 

reduced to 1.25 lakh litres. It sells 90,000 litres 

of milk and curds to Hyderabad, 25,000 litres to 

Goa (40,000 litres prior to COVID-19), 10,000 li-

tres to Pune (30,000 litres earlier) and 15,000 li-

tres to Solapur, every day. It also sells 7 lakh li-

tres of bulk milk to Andra Pradesh, Telangana 

and Kerala. In addition, 10 lakh litres of its long-

shelf milk GoodLife are sold across the country 

each day. 

“Sales volumes have come down due to COVID-

19 and floods. But demand is picking up. We 

still have a surplus of fresh milk. Once we estab-

lish in Vidarbha, we will explore more avenues 

in other States as well,” Mr. Kulkarni added. 

 

Karnataka milk major plans expansion in Maharashtra 
Aug 02, 2021 

https://timesofindia.indiatimes.com/city/nagpur/karnataka-milk-major-plans-expansion-in-maharashtra/arti-

cleshow/84960527.cms 

agpur: The Karnataka Milk Federation 

(KMF), dubbed to be the second larg-

est milk brand in the country, plans 

capital expansion by acquiring dairy plants in 

Maharashtra and Goa. The cooperative federa-

tion has also launched its milk brand, Nandini, 

in the region on Sunday. 
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KMF’s managing director B C Sateesh told TOI 

that the milk processed at its dairy plant in Bija-

pur will reach Chandrapur where it will be 

packed in collaboration with a local dairy brand, 

Swapnapurti. 

The milk supplies would travel 650km from Bija-

pur to finally reach the consumer at Nagpur. 

“In response to leader of opposition Devendra 

Fadnavis’s call, the federation may also consider 

starting a milk collection centre in Vidarbha,” 

said Sateesh. The launch function was chaired 

by Fadnavis. 

Sateesh said that the federation has drawn 

Rs1,000 crore expansion plans by acquiring 

dairy processing units. “There are plans to buy 

two plants in Mumbai and one each in Pune and 

Goa. Tender have been issued for the acquisi-

tion in Mumbai and rest would follow soon,” he 

said. 

The milk procured at KMF’s centres will be fur-

ther processed apart from churning out new 

products from the new units proposed to be ac-

quired. 

On the Nagpur market, Sateesh said that the 

federation plans to start with 10,000 litres of 

milk on a daily basis and take it to 1 lakh litres in 

a year’s time. 

In Vidarbha it will cover markets in Nagpur, 

Wardha, Yavatmal and Chandrapur. The brand 

is already sold in Mumbai, Pune and Solar apart 

from markets in Chennai, Hyderabad and Vijay-

wada outside Karnataka. 

KMF collects 90.62 lakh litres on a daily basis 

from 25 lakh members attached to 14,500 co-

operative societies. 

 

 

Milk procurement up by 14% in Gujarat through the pandemic 
AUG 1, 2021 

https://dairynews7x7.com/milk-procurement-up-by-14-in-gujarat-through-the-pandemic/ 

 
ustained-agricultural exercise-and-

steady-milk-costs for dairy-farmers led to 

a 14% enhance-in-milk-procurement 

through the pandemic. Provisional knowledge 

from dairy sector sources exhibits that milk pro-

curement in Gujarat, together with from differ-

ent states, elevated from 215.65 lakh kg per day 

(LkgPD) in 2019-20 to 245.8 (LkgPD) in 2020-21. 

 

Data tabled in Parliament by the ministry of ag-

riculture exhibits that Gujarat had the best milk 

procurement amongst Indian states. Milk pro-

curement in Gujarat was 228.6 LkgPD in April 

2021. 

 
Milk procurement data 
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“Even during the pandemic, when private play-

ers had stopped procuring milk from farmers, 

co-operative milk unions continued buying milk 

without decreasing the price paid to dairy farm-

ers,” stated R S Sodhi, managing director, Guja-

rat Co-Operative Milk Marketing Federation 

(GCMMF), the apex physique of district milk un-

ions of Gujarat. 

Farmers paid between Rs 680-710 per kg fat 

 

Farmers are paid between Rs 680 and Rs 710 

per kg of fats because the procurement worth 

by the dairies, based on GCMMF officers. 

“Milk procurement continued even while farm-

ers faced a lot of problems. Farmers have kept 

faith in the co-operative sector, due to which 

milk procurement continued to grow,” Sodhi 

added. 

The common milk procurement worth re-

mained steady all through the nation within the 

pandemic 12 months, based on the info tabled 

in Parliament. 

 

Even within the pandemic 12 months, milk pro-

curement continued to develop in Gujarat, as 

has been the case for a few a long time. Collec-

tively, the nation’s largest co-operative dealt 

with 40 lakh litres of milk per day (LLPD) addi-

tional through the pandemic. 

193LLPD is the lowest milk procurement level 

 

Milk unions in Gujarat at the moment procure 

round 193 LLPD, as July is historically the bot-

tom milk procurement month. At the height, 

the procurement by milk unions touches 280 

LLPD. “At the same time, we ensured uninter-

rupted supply of liquid milk in the country dur-

ing the Covid-19 induced lockdown as well. The 

surplus milk was converted into commodities,” 

Sodhi stated. 

 

 

 

 

 

 

 

 

 

 



Global News 

Yili Claims the Top Spot Again as the World’s Most Valuable Dairy Brand 
August 13, 2021 07:33 

https://indiashorts.com/yili-claims-the-top-spot-again-as-the-worlds-most-valuable-dairy-brand/66129/?bamp-

skip-redirect=1 

OHHOT, China, Aug. 13, 

2021 /PRNewswire/ — On August 10, 

2021, Brand Finance released the an-

nual report on the most valuable and strongest 

food and drink brands. China’s Yili has once 

again claimed the top spot this year on the list 

of the Top 10 Most Valuable Dairy Brands, post-

ing an 11% growth of brand value to US$9.6 bil-

lion. With its strong innovation capabilities, Yili 

has also been ranked as the global dairy leader 

in terms of brand potential for four consecutive 

years. 

Yili maintained steady growth despite the pan-

demic of the previous year. Mr. Zhang Jianqiu, 

CEO of Yili Group, told Brand Finance that Yili, 

adhering to the principle of “putting consumers 

first” and upholding a global vision, continued 

to provide customers with high-quality products 

and services through innovation. Based on this, 

Yili won the recognition and trust of consumers, 

which contributed to its outstanding scores in 

Brand Finance’s rankings. 

Winning the trust of 1.3 billion consumers with 

high quality 

Over the years, Yili has regarded quality as its 

lifeblood and committed itself to producing 

dairy products that are 100% safe and healthy. 

Yili’s strict quality standards has helped the 

company gain the trust of consumers. Accord-

ing to the 2021 Asia Brand Footprint Report, Yili 

is the most preferred FMCG brand, with a 

92.2% brand penetration rate and an outreach 

to nearly 1.3 billion consumers, and it has been 

chosen for the most times per household for 

the sixth consecutive year. 

Responding to the diverse demands of consum-

ers with innovative products 

The Covid-19 pandemic has raised consumers’ 

health awareness. Consumers have put forward 

higher requirements for quality, and increas-

ingly diverse demand for the dairy market. Yili 

makes good use of big data to gain insights into 

the needs of consumers in real time and accel-

erate product innovation and upgrades. 

At present, the company has more than 20 sub-

brands. Among them, the annual sales revenue 

of AMBPOMIAL and Yili Pure Milk has reached 

more than RMB 20 billion, and that of Satine 

and Yili Youngfun has exceeded RMB 10 billion. 

Contributing to a healthier world by pooling 

global wisdom   

Yili has partners in 33 countries across five con-

tinents. While growing its global presence, Yili 

has established two production and processing 

bases in New Zealand. By pooling global innova-

tion resources, the company has established Yili 

Innovation Center Europe, Sino-U.S. Food Wis-

dom Valley, and Yili Innovation Center Oceania 

to continuously drive the R&D of new products. 

“Yili has once again been striving towards new 

products and optimization, bolstered by innova-

tion and long-standing R&D investment. This, 

paired with further expansion into new territo-

ries across Asia and overseas, has supported the 

brand’s strong growth,” according to Brand Fi-

nance’s Food & Drink 2021 report. 
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This startup is creating 'real' dairy, without cows 
August 12, 2021 

https://edition.cnn.com/2021/08/12/business/perfect-day-dairy-protein-hnk-intl-spc/index.html 

ong Kong (CNN)We've grown used to 

oat milk and soya milk — now a food-

tech startup is taking alternative milk 

to the next level. 

California-based Perfect Day uses fungi to make 

dairy protein that is "molecularly identical" to 

the protein in cow's milk, says co-founder Ryan 

Pandya. That means it can be used to make 

dairy products such as cheese and yogurt. 

"We were interested in the question of what is 

in milk ... that gives it incredible versatility and 

nutrition that is somehow missing from the 

plant-based milks," says Pandya. 

Perfect Day has assembled the gene that codes 

for whey protein in cow's milk, and introduced 

it into a fungus. When the fungus is grown in 

fermentation tanks, it produces whey protein, 

which is then filtered and dried into a powder 

used in products including cheese and ice cream 

— which are already on the shelves in the 

United States and Hong Kong. 

"[It's for] people who still love dairy, but want 

to feel better about it for themselves, for the 

planet, and for the animal," says Pandya. 

Fermented fungi 

Although Perfect Day's protein contains no lac-

tose, hormones or cholesterol, it isn't suitable 

for people with a dairy allergy. But as the pro-

cess involves no animals, Pandya describes the 

product as "vegan-friendly." 

It's also good for the environment. By removing 

cows from the equation, the production of milk 

is "dramatically more efficient," says Pandya, 

producing up to 97% fewer greenhouse gas 

emissions than conventional dairy. 

 

 

Adulterated food substituting nutrition with profit 
Wednesday, Aug 11, 2021 

https://www.thenews.com.pk/print/876360-adulterated-food-substituting-nutrition-with-profit 

AHORE: There has been no letup in 

adulteration of food items, even though 

the rates of most foods have doubled in 

the last three years. Provincial governments 

that failed to check the rising prices cannot be 

expected to check adulteration. 

Food is the basic necessity of life. We toil day 

and night for what? Just for two morsels of 

wholesome nutritious food. And if at the end of 

the day we are not sure of what we eat, then 

what are we toiling for? 

We may be eating dangerous dye, sawdust, 

soapstone, industrial starch, Aluminium foil and 

believe it, even horse-dung! Regrettably we are 

inviting disease rather than good health. 

Cases of worms found in even branded choco-

lates are often heard and though the manufac-

turers usually claim that it's poor storage condi-

tions at the retailer's end that are to blame, the 

fact is that the end user does suffer. 

That there is poison in the food we frequently 

eat is no new story. In fact, much is made of the 

legendary ‘Pakistani immunity' which can sup-

posedly digest anything. The question that 

arises is why should we? And what are the law 

enforcing authorities doing? Looking the other 

way, ignoring, sitting on files and being bought 

and bribed! 

With food prices soaring, unadulterated food 

items have become alarmingly rarer in the mar-

ket these days. The sellers, wholesalers, and re-

tailers mix everything -- from brick dust, soap 
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ingredients to textile dyes -- with commonly 

eaten foods to cheat people. 

Different studies reveal that these adulterants, 

if consumed, may cause cancer of different or-

gans, acidity, kidney diseases, leukaemia and 

bone-marrow cancer. Most common and usu-

ally ignored contaminants are the dyes that are 

imported to change colours of textiles and 

leather. But dishonest producers use those in 

confectionary products, beverages, sweetmeats 

and other snacks. 

Pure butter oil and ghee are also very rare in 

the market. Dishonest traders use a host of in-

gredients -- animal fat, palm oil, potato smash, 

and vegetable oil -- to make fake butter oil. 

They even mix stearin oil, an ingredient in soap, 

with ghee to increase the proportion. The red 

chili powder used in the market is adulterated. 

In most cases, the spices are mixed with brick 

dust. Fine sawdust is also often mixed with 

cumin and other ground spices. 

The elimination of dangerous adulterants seems 

impossible in the current scenario. The best the 

media could do is to create awareness among 

the consumers about items that are mixed in 

the food they buy. In many cases the adultera-

tion could be easily checked by the consumers. 

Adulteration in milk for instance is very com-

mon. Addition of water can be easily checked 

by a simple test. Put a drop of milk on a pol-

ished vertical surface. 

The drop of pure milk either stops or flows 

slowly leaving a white trail behind it. Whereas 

milk adulterated with water will flow immedi-

ately without leaving a mark. In order to check 

urea contamination, take 5ml of milk in a test 

tube and add 2 drops of bromothymol blue so-

lution. Development of blue colour after 10 

minutes indicates the presence of urea. 

Chalk or powder in sugar can be checked by dis-

solving some quantity in a glass of water, chalk 

or powder will settle down. To check whether 

the foil used for sweets is of aluminium or sil-

ver, burn the foil. Genuine silver will burn com-

pletely leaving a shining white ball of the same 

mass, while aluminium foil is reduced to ashes 

of black-grey colour. 

To check adulteration of water in honey, dip a 

cotton stick in honey and ignite it. If the honey 

is pure it will burn, but if it is adulterated with 

water it will not ignite or will burn with a crack-

ling sound. 

To check adulteration of leaves in tea, rub the 

tea on white paper, the artificial colour will 

come out on the paper. To check suspicions of 

used tea, sprinkle the tea on wet filter paper. 

Pink or red spots on paper indicate colouring of 

used tea. Checking iron filling in tea is simple, as 

you just have to move a magnet over tea leaves 

to confirm it. 

These are few of the tests that could be per-

formed by most households. But adulteration in 

most of the edibles can only be checked in food 

laboratories, which are rare in Pakistan. 

The samples sent to state laboratories are ma-

nipulated through speed money. Even the spuri-

ous bottled water gets a clean chit from some 

of them. 

 

 

 

 

 

 

 

 

 



Feed Cost Per Cow Per Day: Today’s Critical Metric 
August 11, 2021 

https://www.dairyherd.com/markets/feed-costs/feed-cost-cow-day-todays-critical-metric 

 
he 2021 climate of high feed costs and 

tepid milk prices are creating a tenuous 

financial scenario for most U.S. dairy 

farms. 

Penn State Dairy Extension specialist Virginia 

Ishler said current conditions are mimicking 

those of 2012, when feed prices soared to un-

precedented highs. “Using farm financial data 

from 2020 and projecting costs into 2021, most 

operations will be extremely vulnerable to 

maintaining a positive cash flow, especially if 

high feed prices continue,” she stated in a Penn 

State Dairy Extension bulletin. 

Ishler and her team have developed a cash-flow 

analysis comparing a range of breakeven cost of 

production to cash flow from milk revenue. 

“Operations with cost of production exceeding 

$19.00/cwt. will have an uphill challenge in 

keeping feed costs below their projected maxi-

mum,” said Ishler. 

Drilling down to the per-cow level can help keep 

a tighter handle on overall cost of production. 

Ishler said even using cost numbers for home-

raised forages, most operations exceed 

$5.50/milk cow/day during periods of “normal” 

feed costs. 

In an example factoring in low milk prices, a 

gross milk price of $17.00/cwt. for a herd pro-

ducing an average of 70 pounds/cow/day, 

would result in a maximum feed cost/cow/day 

of $4.66. A bump in milk production and/or milk 

price would obviously help, but the Penn State 

calculator clearly indicates that “production at 

any cost” does not pencil out well. A herd aver-

aging 75 pounds/cow/per day can afford a per-

cow daily feed cost of $8.32 when milk price is 

$21.00/cwt. But dropping the milk price to 

$18.00/cwt. shows they must shave individual-

cow daily feed cost to $5.18 to break even. 

“Real-life” market influences also could impact 

these figures, cautioned Ishler. Severe heat 

stress could drop milk production; drought may 

drive the need to purchase forages in an al-

ready-tight marketplace; and high-priced com-

modities can quickly skew cost of production. 

The Penn State Dairy team advises running cost-

versus-payoff projections as a regular exercise 

to keep a constant fix on feed costs versus re-

ward. In some cases, expensive ration elements 

may not enhance production enough to com-

pensate for low milk prices. Ultimately the 

breakeven cost of production is the key metric 

for preserving a herd’s long-term financial via-

bility. 

Nutritionists can play a vital role in helping pro-

ducers control costs by sourcing affordable 

feedstuffs; recommending alternative ration in-

gredients; and making other ration changes to 

trim per-cow feed costs without jeopardizing 

animal performance. 
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California Cattle Council Launches Campaign Focusing on Drought 
August 10, 2021 

https://www.drovers.com/news/industry/california-cattle-council-launches-campaign-focusing-drought 

ard hit by the state’s record drought, California’s dairy families launched a public information 

campaign designed to highlight their continued investments in technology and innovation to 

dramatically reduce water use. 

The campaign includes a multi-media effort with statewide radio and digital advertising, public relations 

effort and partnerships on public radio stations. 

Led by the California Cattle Council, the campaign highlights the leadership of California dairy farmers in 

reducing water use by 25 percent this year, according to data from the California Dairy Research Foun-

dation. That’s in addition to cutting water use by half since 2000. 

Over the past 50 years, the amount of water used per unit of milk produced has decreased more than 88 

percent, primarily due to improved feed crop production and water-use efficiency, reports the Founda-

tion. 

“With our state facing a record drought, California’s dairy families are meeting the challenge of getting 

the most out of every drop of water,” says Cody Nicholson-Stratton, California Cattle Council Vice Chair 

and co-owner of Foggy Bottoms Boys dairy farm in Humboldt County. “We’re using recycled water to 

ensure sustainability, irrigating our farmland more efficiently, and using natural crop byproducts that 

require no water at all to feed our animals.” 

Nicholson-Stratton says the campaign also stresses that California dairy farming families are leading the 

world in environmental sustainability. 

Over the past 50 years, the amount of water used per unit of milk produced has decreased more than 88 

percent, primarily due to improved feed crop production and water-use efficiency, reports the Founda-

tion. 

“With our state facing a record drought, California’s dairy families are meeting the challenge of getting 

the most out of every drop of water,” says Cody Nicholson-Stratton, California Cattle Council Vice Chair 

and co-owner of Foggy Bottoms Boys dairy farm in Humboldt County. “We’re using recycled water to 

ensure sustainability, irrigating our farmland more efficiently, and using natural crop byproducts that 

require no water at all to feed our animals.” 

Nicholson-Stratton says the campaign also stresses that California dairy farming families are leading the 

world in environmental sustainability. 

 

 

Meet the new faces at Murray Dairy 
Aug 09 2021 

https://www.dairynewsaustralia.com.au/news/2021/08/09/4770832/meet-the-new-faces-at-murray-dairy 

s Wyper will be known to some of 

the farming community as having 

completed a graduate placement 

with Murray Dairy under the Accelerating 

Change project a few years ago, then going on 

to work with Reid Stockfeeds. 

Since her time with Murray Dairy, Ms Wyper 

has successfully run three Young Dairy Network 

meetings with great attendance and mapped 

out the group's next 12 months of activities. 

She also ran her first Cups On Cups Off course 

with Keith Fletcher from Rochester vets, where 

19 farmers joined in the session at Moyhu to 
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learn about how to improve their shed prac-

tices. 

“I find that the majority of the dairy industry is 

very welcoming and supportive and happy to 

help support those around them,” Ms Wyper 

said. 

“They don’t compete against each other as such 

and are happy to help out where needed. 

“I’m looking forward to being able to guide and 

assist dairy farmers in our industry to 

strengthen the future for dairy. With evolving 

technology and challenging seasons, it’s im-

portant to keep learning and exploring adop-

tions for your business.” 

Mr Holman grew up on a dairy farm at Bamawm 

and he and his wife Loretta ran their own dairy 

farm for 15 years. 

He has been actively involved in agriculture 

across the region, working with Tatura Milk and 

Coopers & Merial. 

After starting his role at Murray Dairy, Mr Hol-

man has been planning a number of Our Farm 

Our Plan courses, designed to help farmers “Get 

their Game Plan” by identifying long-term goals, 

improving business performance and managing 

volitility. 

“I am impressed with the way dairy farmers in 

our region keep evolving and adapting new 

practices to improve both productivity and life-

style,” Mr Holman said. 

“I can’t wait to continue the roll-out of the Our 

Farm Our Plan project to dairy farmers in the 

Murray Dairy region. Beginning with the Farm 

Fitness Checklist, this program equips the key 

decision makers in each business to prioritise 

where they will put their effort, clarifies their 

long-term business and personal goals, identi-

fies actions needed to achieve goals, and better 

manage uncertainty and risk.” 

 

 

Milk powder importers contest Govt.’s price revision freeze claim 
Sunday, August 08, 2021 

https://www.sundaytimes.lk/210808/news/milk-powder-importers-contest-govt-s-price-revision-freeze-claim-

451968.html 

he Government last week assured the 

public that there would be no shortage 

of milk powder in the market as it had 

bought time for price revision, but importers 

contested the claim and said if a price increase 

was not sanctioned, they would be compelled 

to discontinue the supplies. 

Consumer Protection State Minister Lasantha 

Alagiyawanna said following talks with milk 

powder importers on Friday, there was agree-

ment to defer the price increase by two 

months. 

He urged consumers to refrain from panic buy-

ing as there was enough milk powder to con-

tinue the supplies to the market. 

Importers however, said they had decided to 

slow down the supplies because without a price 

revision it would be unprofitable to continue., 

Ariya Milk Products CEO Lakshman Weera-

sooriya a participant at Friday’s discussion, said 

they did not agree to supply their products at 

the prevailing prices as the price of a kilogram 

of milk powder had shot up by Rs. 300 in the 

world market. 

He said milk food importers had been lobbying 

for a price increase since the beginning of this 

year and their request had been turned down 

three times. 

“We requested in January for an increase of Rs. 

50 and in March Rs 200 and in May Rs 300 as 
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Research explains why cool cows can provide more milk 
AUG 7, 2021 

https://dairynews7x7.com/research-explains-why-cool-cows-can-provide-more-milk/ 

 
ith increasing global temperatures, 

dairy cattle face heat stress more 

frequently throughout the year than 

in the past. Thanks to cooling technology, dairy 

cattle can enjoy a better quality of life, but 

farmers and consumers may wonder if cattle 

comfort results in more milk. 

A study conducted by University of Georgia re-

searchers determined that dairy cattle cooled 

with fans and sprinklers respond better to heat 

stress, produce more milk and have healthier 

mammary glands. 

In a recently published article in the Journal of 

Dairy Science , UGA scientists determined how 

evaporative cooling and zinc sources in feed im-

pact mammary glands and heat-shock re-

sponses in lactating dairy cattle. The article was 

authored by Ruth Marisol Orellana Rivas while 

she completed her doctoral degree in dairy sci-

ence under the guidance of associate professor 

Sha Tao and now Professor Emeritus John Ber-

nard in the College of Agricultural and Environ-

mental Sciences. 

“Heat stress represents a major burden to the 

dairy industry, especially in the United States 

and I would say worldwide. It has been studied 

for many years, but there are so many things 

we still need to understand, especially at the 

physiological level,” said Orellana Rivas, who 

primarily conducted cellular lab research for 

this project. 

Cellular studies 

Since most breeds of dairy cattle originated in 

temperate European climates, they’re better 

adapted to cool environments and start to ex-

perience heat stress around 68 degrees Fahren-

heit in humid conditions. 

“A cow basically has a big fermentation factory 

as a stomach, and heat is produced within that. 

A lot of that heat comes from forage that she 

converts into nutrients that she can then use for 

milk production. It gets complicated,” said Ber-

nard, whose animal and dairy science research 

focuses on nutrition and forages. 

Previous research on proteins subjected to heat 

stress in a lab (in vitro) demonstrated exposure 

of bovine mammary cells to heat for long peri-

ods resulted in a loss of heat tolerance and cell 

death. Researchers wanted to determine 

whether the same was true when measured in 

currently lactating dairy cattle on the farm (in 

vivo). 

How mammary glands reacts to heat stress ? 

“We don’t know a lot about how heat stress af-

fects the mammary gland itself. Physiologically, 

what are the cell events that happen in the 

mammary gland?” Orellana Rivas said. “A lot of 

the research that exists is in vitro, but we still 

need a lot of in vivo models to understand bet-

ter how the mammary gland reacts to heat 

stress.” 

Tao’s research and UGA Extension efforts in the 

Department of Animal and Dairy Science center 

on heat stress and its effects on physiology. As 

the principal investigator on this project, he di-

rected the experiment to understand cellular 

reactions in real-world circumstances for dairy 

cattle. 

Because nutrition affects heat shock responses 

and mammary glands, the team also explored 

whether specific zinc supplements in feed could 

improve heat stress reactions during environ-

mental challenges. In this study, they divided 

dairy cattle to be researched into groups to re-

ceive one of two feed supplements: inorganic 
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zinc and zinc-methionine. As a nutrition and 

feed additives expert, Bernard formulated feed 

ratios and assisted with the day-to-day tech-

nical aspects of the trial. 

On-farm research 

For the first half of the experiment, all cattle ex-

perienced evaporative cooling in specialized 

barns, complete with misters and fans, a com-

mon practice on dairy farms in the Southern 

U.S. For the second part, cooling was removed 

from half of the cattle. In order to determine 

the effect heat stress had on a cellular level, re-

searchers humanely and safely collected blood 

samples and used that data to evaluate heat 

shock protein reactions. Researchers also col-

lected mammary biopsies before and after the 

environmental challenge to extract RNA for 

gene expression evaluation. 

“In this study, we examined how hot weather 

could affect milk synthesis and stress responses 

of cows and discovered that providing fans and 

sprinklers to dairy cows will help minimize the 

effect of hot weather on cows,” Tao said. 

ab evaluation of the heat shock proteins found 

that they were more active in the cows without 

cooling than those with it. Therefore, milk pro-

duction was higher in the cattle that experi-

enced evaporative cooling, but the findings 

could have further implications. 

Heat tolerance 

“We observed that both mammary and circulat-

ing heat shock proteins would keep increasing 

until several days into heat stress. This likely 

means that heat shock protein is being pro-

duced and that heat tolerance is consistent 

throughout time, which could be important for 

cell survival not only at the mammary level but 

for different tissue, because heat shock proteins 

are expressed in in different cell types,” Orel-

lana Rivas said. 

Although there was no significant difference in 

milk production based on the dietary zinc treat-

ments, the research indicated zinc-methionine 

could affect other cell functions and provided 

research questions for future studies.ab evalua-

tion of the heat shock proteins found that they 

were more active in the cows without cooling 

than those with it. Therefore, milk production 

was higher in the cattle that experienced evap-

orative cooling, but the findings could have fur-

ther implications. 

“We observed that both mammary and circulat-

ing heat shock proteins would keep increasing 

until several days into heat stress. This likely 

means that heat shock protein is being pro-

duced and that heat tolerance is consistent 

throughout time, which could be important for 

cell survival not only at the mammary level but 

for different tissue, because heat shock proteins 

are expressed in in different cell types,” Orel-

lana Rivas said. 

Although there was no significant difference in 

milk production based on the dietary zinc treat-

ments, the research indicated zinc-methionine 

could affect other cell functions and provided 

research questions for future studies. 

Timing to meet demand 

The results could lead to more efficient milk 

production as climate change impacts global 

temperatures and increases heat stress in other 

parts of the U.S. 

“Producers in the North are looking at what you 

need to do in heat stress just as often as pro-

ducers in the Southeast are. They may not have 

the duration of chronic heat stress we do (in 

Georgia), but they are realizing the need for 

heat mitigation in facilities and looking at diet 

aspects to try to do everything they can to mini-

mize the negative impacts of heat stress,” said 

Bernard, who retired from UGA in October after 

more than 22 years of research and Extension 

work in dairy cattle nutrition and management. 

However, Bernard said focus on heat stress mit-

igation techniques in the Georgia dairy industry 

could help both animal welfare and the milk 

market. Because cows produce less milk during 

summer and fall heat in Georgia, milk is at a 

premium price in the fall when schools open. 



Then, during the winter months, there is a sur-

plus of milk. This seasonality of milk production 

results in supply and demand shifts. Better 

management of highs and lows in milk prices 

could benefit Georgia’s dairy farmers. 

“This knowledge will help dairy scientists de-

velop additional management and nutritional 

tools to further improve cow comfort and 

productivity in the hot and humid summer in 

Georgia. Happy cow, happy farmer,” Tao said. 

Orellana Rivas graduated with her doctorate in 

December and now works with Provimi North 

America where she promotes research-based 

products to improve dairy calf nutrition prac-

tices. 

 

 

Hawaii’s food safety agency uses embargo to drive raw milk sales off the islands 
August 4, 2021 

https://www.foodsafetynews.com/2021/08/hawaiis-food-safety-agency-uses-embargo-to-drive-raw-milk-sales-

off-the-islands/ 

tate and local health departments went 

for months with no concerns other than 

the pandemic. But this summer, they are 

finding the time and personnel to work on other 

public health issues. 

Hawaii, for example, has had an embargo un-

derway for unpasteurized goat milk. The Hawaii 

Department of Health’s Food Safety Branch 

found numerous pet stores on O’ahu were sell-

ing raw goat milk. 

Hawaii retailers and restaurants must purchase 

only pasteurized Grade A milk and milk prod-

ucts. 

Raw milk is not safe for human consumption. As 

of July 1, the Food Safety Branch found about 

20 O’ahu pet stores selling raw milk. Under the 

embargo, pet stores or any other retailer with 

raw milk in their possession were fined up to 

$10,000 a day unless they removed the raw 

goat milk from sale and destroyed the product. 

The pet stores called the raw goat milk “pet 

food,” but it was diverted for human consump-

tion. According to Peter Oshiro, chief of the 

Food Safety Branch,  many Hawaiians “mistak-

enly believe” that drinking raw milk is healthy, 

but this is simply untrue. 

Drinking raw milk can result in serious illnesses, 

hospitalizations, and even death. Milk is pas-

teurized to remove dangerous pathogens, in-

cluding E. coli, Salmonella, and other bacteria 

and viruses that can cause disease. 

Children and people with weakened immune 

systems are especially threatened by drinking 

raw milk. 

Hawaii’s Food Safety Branch conducts routine 

health inspections of food establishments and 

investigates sources of foodborne illnesses and 

potential adulteration, and works to prevent 

foodborne outbreaks from occurring. 

Food Safety Branch inspectors spent July visiting 

pet supply and food retailers on the islands to 

enforce the embargo. Stores that immediately 

removed and destroyed the raw milk were able 

to escape fines of up to $10,000 a day. 

Since 1987, according to FDA, there have been 

143 reported outbreaks of illness – some involv-

ing miscarriages, stillbirths, kidney failure, and 

deaths – associated with consumption of raw 

milk and raw milk products that were contami-

nated with pathogenic bacteria such as Listeria, 

Campylobacter, Salmonella, and E. coli. 

FDA has prohibited the interstate sale of raw 

milk since 1987.  Today, 20 states like Hawaii, 

explicitly prohibit raw milk sales in some form, 

and 30 allow it in some form.  FDA estimates 

that less than one percent of the consuming 

public has rejected pasteurization in favor of 

raw, unpasteurized milk. 
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13 Milkmen Arrested, 2100 Liters Adulterated Milk Discarded 
03rd August 2021 

https://www.urdupoint.com/en/pakistan/13-milkmen-arrested-2100-liters-adulterated-1317680.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 3rd Aug, 2021 ) :District admin-

istration Peshawar Tuesday arrested 13 

milkmen in a crackdown on adulteration in milk 

and discarded 2100 liters of adulterated milk. 

On the directives of Deputy Commissioner 

(DC) Peshawar, Khalid Mahmood, the Additional 

Assistant Commissioner (AAC), Habibullah along 

with Incharge of Milk Testing Laboratory, Dr. 

Jamal and Supervisor Naeem-ul-Hassan con-

ducted the analysis of the milk from various 

milk shops of Hayatabad Township through 

modern mobile laboratory. 

After confirmation of the mixing of maxi-

mum water in the milk, the joint team of the 

district administration and Livestock Depart-

ment arrested 13 milkmen and also took 2100 

litres of adulterated milk into possession that 

was later discarded. 

Deputy Commissioner Peshawar has directed to 

conduct laboratory test of all milk shops across 

the district and take stern action against adul-

teraters. 

 

 

Dairy Australia online snapshot tool helps dairy farmers assess profit 
2 Aug 2021, 8 a.m. 

https://www.farmonline.com.au/story/7364655/snapshot-helps-assess-dairy-farm-profitability/ 

 new online tool from Dairy Australia 

allows farmers to do business profita-

bility assessments anywhere, anytime, 

on a device of their choice. 

The Farm Business Snapshot shows the overall 

cash and profit position of a business and ena-

bles farmers to assess these as a measure of ef-

ficiency against key inputs. 

Registered users are able to make comparisons 

against regional benchmark data and utilise the 

tool's traffic light feature to assess the position 

of their business. 

Dairy Australia's lead - farm business data Helen 

Quinn said benchmarking the farm year on year 

was the best way for farmer to review their 

business. 

"The Farm Business Snapshot enables you to 

determine the strengths and weaknesses of the 

business and identify opportunities to increase 

profit and manage risk," Ms Quinn said. 

The Farm Business Snapshot provides an analy-

sis of the historical performance of a dairy farm 

business, helping farmers to better understand 

production costs and overall profitability. The 

reports will provide additional information to 

support the decision-making process and ena-

ble farmers to take actions in their business that 

best suit their needs. 

READ MORE: Plan for success with Our Farm, 

Our Plan 

The cash report enables farmers to assess their 

ability to generate income, pay bills and service 
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debt, and determine if a cash surplus is gener-

ated as a result. It is an assessment of the 'here 

and now'. 

The profit report enables farmers to assess the 

performance of the farm business over time 

and assess the longer-term sustainability of that 

business. It includes adjustments for non-cash 

items such as inventory changes, depreciation 

and imputed labour. 

The inclusion of imputed labour and deprecia-

tion ensures the business is generating suffi-

cient income to cover the cost of the owner-op-

erator, and to enable the business to replace as-

sets such as machinery and vehicles as required 

and still have sufficient profit to generate a re-

turn to the business owner. 

"The Farm Business Snapshot is a great first 

step on your farm business journey," Ms Quinn 

said. 

"You can also build on the information gener-

ated by utilising some of Dairy Australia's other 

tools including DairyBase.'' 

 

 



 


